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● Participamos ativamente de todas as 10 reuniões convocadas 
pelo TSE entre dez/2017 e out/2018;

● Apresentamos 2 contribuições por escrito com um total de 22 
recomendações ao TSE, WhatsApp e outras empresas;

● Participamos ativamente dos 2 seminários realizados pelo TSE 
sobre fake news em dez/2017 e jun/2018;

Conselho Consultivo sobre Internet e Eleições



  

Eixo I) Fake News, democracia e eleições



  



  



  



  
https://www.rand.org/pubs/research_reports/RR2713.html

https://www.rand.org/pubs/research_reports/RR2713.html


  



  https://www.oii.ox.ac.uk/news/releases/use-of-social-media-to-manipulate-public-opinion-now-a-
global-problem-says-new-report/



  



  



  



  



  



  



  



  

Eixo II) Proteção de dados pessoais



  

Fonte: https://www.informationisbeautiful.net/visualizations/worlds-biggest-data-breaches-hacks/

https://www.informationisbeautiful.net/visualizations/worlds-biggest-data-breaches-hacks/


  Fonte: https://www.redwoodalgorithms.com/ra-insights/the-analytics-
behind-us-elections-2016



  Fonte: https://www.redwoodalgorithms.com/ra-insights/the-analytics-behind-us-elections-2016



  https://www.buzzfeed.com/craigsilverman/viral-fake-election-news-outperformed-real-news-on-
facebook



  

O que esperar para as 
eleições de 2020?



  
Fonte: https://qz.com/1666776/data-firm-ideia-uses-cambridge-analytica-methods-to-target-voters/



  
Fonte: https://qz.com/1666776/data-firm-ideia-uses-cambridge-analytica-methods-to-target-voters/



  Fonte: https://qz.com/1666776/data-firm-ideia-uses-cambridge-analytica-methods-to-target-voters/



  
Fonte: https://qz.com/1666776/data-firm-ideia-uses-cambridge-analytica-methods-to-target-voters/



  

Data Lakes nos municípios



  
https://aws.amazon.com/products/storage/data-lake-storage/infographic/?sc_icampaign=Other_CSI_09_2019_Storage_DataLake_Whitepaper_SiteMerch-Mid-Page-Banner&s
c_ichannel=ha&sc_icontent=awssm-2914&sc_ioutcome=CSI_Digital_Marketing&sc_iplace=banner&trk=ha_a131L00000589ZQQAY~ha_awssm-2914&trkCampaign=CSI_Q3_2019_Stora
ge_DataLakes_Build_Whitepaper

https://aws.amazon.com/products/storage/data-lake-storage/infographic/?sc_icampaign=Other_CSI_09_2019_Storage_DataLake_Whitepaper_SiteMerch-Mid-Page-Banner&sc_ichannel=ha&sc_icontent=awssm-2914&sc_ioutcome=CSI_Digital_Marketing&sc_iplace=banner&trk=ha_a131L00000589ZQQAY~ha_awssm-2914&trkCampaign=CSI_Q3_2019_Storage_DataLakes_Build_Whitepaper
https://aws.amazon.com/products/storage/data-lake-storage/infographic/?sc_icampaign=Other_CSI_09_2019_Storage_DataLake_Whitepaper_SiteMerch-Mid-Page-Banner&sc_ichannel=ha&sc_icontent=awssm-2914&sc_ioutcome=CSI_Digital_Marketing&sc_iplace=banner&trk=ha_a131L00000589ZQQAY~ha_awssm-2914&trkCampaign=CSI_Q3_2019_Storage_DataLakes_Build_Whitepaper
https://aws.amazon.com/products/storage/data-lake-storage/infographic/?sc_icampaign=Other_CSI_09_2019_Storage_DataLake_Whitepaper_SiteMerch-Mid-Page-Banner&sc_ichannel=ha&sc_icontent=awssm-2914&sc_ioutcome=CSI_Digital_Marketing&sc_iplace=banner&trk=ha_a131L00000589ZQQAY~ha_awssm-2914&trkCampaign=CSI_Q3_2019_Storage_DataLakes_Build_Whitepaper


  



  



  



  

Eixo III) Cyberbullying e os ataques à dignidade humana

https://www.rand.org/pubs/research_reports/RR2713.html

https://www.rand.org/pubs/research_reports/RR2713.html


  



  

https://helpline.org.br/indicadores/

https://helpline.org.br/indicadores/


  

http://ead.safernet.org.br/

http://ead.safernet.org.br/


  



  



  

Conclusão



  

Não existe bala de prata!

Foco em estratégias multisetoriais:

a) detecção, resposta e accountability (curto prazo)
b) educação para o uso ético, seguro e responsável da Internet (longo prazo) 
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